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7. Creating Your Ad 
Campaign 

This is the “how to” chapter. In it, we’ll walk 
through the entire process of creating an ad 
campaign using AdWords. 

To use Google AdWords you need an 
account. Accounts are very simple to set up. 
In the process you’ll also write your first ad, so 
you’ll get a good feel for how that part of the 
process goes as well. 

Getting started 

Go to google.com, and click on “Advertising 
Programs.” This takes you to this page: 
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Then click on “Google AdWords”, which 
takes you to this page: 

 

Click the “Click to begin” link to start the 
process. 
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Choose language and location 

The first step is to choose the reach of your 
ads, by language and locality. In most cases, 
you will choose “English” as the language and 
“Global or nationwide” as the location (or you 
might choose “Regions and cities” for more 
targeted advertising). 
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In the next step, you can choose individual 
countries: 

 

Although it can be tempting to choose lots of 
countries in an attempt to reach new markets, 
be careful. If your ad is not relevant in some 
countries, your click-through rate will suffer, 
and Google will penalize your ad campaign. 

So if you do decide to venture into new 
countries, it’s best to stick to predominantly 
English-speaking countries. In our example, 
we’ll choose just Australia. 
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Write the ad 

The next few step takes you through the 
process of constructing your ad itself. 

For this example, we’ll take the example of the 
bed and breakfast that is looking for new 
bookings during the Christmas holidays. 

First, Google asks you to name your “Ad 
Group”. The name you choose is for your 
own reference only. 

 

Then fill in the details of the ad itself, as you 
can see in the example below: 
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Specify your keywords 

The next few steps take you through the 
process of choosing your keywords, or search 
terms. 

If you’ve done the work in the previous 
chapter, you will have already identified 
suitable keywords. They will be a good starting 
point, but Google also allows us to refine 
them here, as we’ll see. 
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In our example, we start with just three 
phrases: 

 

Save these keywords and move on to the next 
step. 

Choose your price 

Google now allows us to choose the price we 
pay. In fact, it starts by suggesting a price: 
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Click the “Calculate Estimates” button to find 
out how much traffic we can expect for this 
price. 

 

What does this say? It’s telling us that at 
Google’s suggested maximum price of $2.68 
per click, we can expect about 110 clicks per 
day (the highlighted figure in the “Overall” 
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row), for a total of $84 per day and we’ll be 
the very first ad (the “Average Position” 
column). 

It also tells us that even though the maximum 
bid price is $2.68 per click, on average we will 
only pay $0.77 per click. 

Look what happens if we change the 
maximum price to $0.30: 

 

Our costs decrease dramatically from $84 per 
day to $10 per day. This is partly because our 
cost per click is lower (now $0.26 rather than 
$0.77), but also because we only get 42 clicks 
per day. 
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Which is better? That is a decision you will 
have to make yourself. If you can afford to pay 
the higher price because you know they can 
turn into paying customers, then obviously 
getting more visitors is better. If you’re not 
sure, or you have a smaller budget, the lower 
price might be better. 

This is not an exact science, and you will 
probably have to experiment to find what 
works best for you. 

Remember also that these are only estimates 
from Google. You can set a price now and 
change it later, depending on your actual 
results. 

Look for other keywords 

On the same page as the prices, you will see a 
link “find alternatives” next to each keyword. 
This is very useful to find more suggested 
keywords from Google. 
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For example, clicking this for “holiday 
accommodation” shows these lists: 

 

On the left, you see other phrases that include 
the keywords. On the right are phrases that are 
similar to your keywords. You can expand your 
list of keywords by ticking any boxes that are 
relevant. 

But choose carefully here! Some of the 
suggestions may not be relevant for you. 

In particular, the list on the right often 
includes general words (such as 
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“accommodation”), which could bring you 
lots of irrelevant traffic. 

Similarly, the list on the left could include 
specific phrases that don’t apply to you. Again, 
choosing these phrases could increase your 
traffic, but isn’t likely to lead to more sales. 

After this step, continue to Step 3: 

 

Set your budget 

Google now allows you to set a maximum 
daily budget: 
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Google suggests a budget that is related to the 
number of clicks you might expect in a day, as 
we saw earlier. 

If this is much higher than what you are 
comfortable spending, you can start with a 
smaller budget. 

On the other hand, because you can adjust 
your budget instantly at any time, you might 
choose to start with the suggested budget, and 
monitor it closely. 

Create an account 

If this is the first time you’re using Google, it 
will now prompt you to create an account: 
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This is a fairly straightforward process, and 
simply involves filling in a number of forms, 
so we won’t go into it in detail. 

Google will send an e-mail to you so you can 
verify you are the person using the account, 
and once that’s complete, your ad is ready to 
appear. 

 


